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What is Title X: Lead with Values

• Services provided and patients served

• Positive birth outcomes and healthy families by allowing 
individuals to decide whether and when to have children

• Many patients’ only access point to preventive care 

• It upholds a patient’s need for confidential care





Why is family planning an essential 
health service?

• The first, often invisible, step for many to reach their goals.

• The most sensitive health care that could have the greatest 
impact on one’s life. 

• The foundation for one’s education, employment, income, family 
stability, mental health and well-being 

• Serving those with the greatest need. 2/3 living at or below FPL.







Who are family planning providers 
(centers and people)?

• Set a gold standard for family planning care. 

• Not every health provider can make the commitment Title X requires.

• Play a leading role in the public health workforce in communities.

• In some areas, LHDs are the dominant provider. Elsewhere it’s a 
family planning council or FQHC. 

• List the types of providers in your network and the settings







Public Health Data
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Good message delivery mechanisms

• Earned Media
• pitches (press lists), 
• Letters to the editor and op-eds
• Reporter site visits and editorial boards

• Paid Media
• Boost on social, PSAs (print and video) via FPF
• Post cards, pamphlets, church bulletins



Good message delivery mechanisms

• Social marketing
• decals, brochures, buttons, stickers, community events

• Social media
• Profiles, a calendar, scheduling, news, polls, 

statements
• Digital Design

• Canva, Adobe has a monthly subscription ($20)





Social Planning



Quick and Easy Share Graphics
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Thank you!
asandusky@nfprha.org

202-244-5805

QUESTIONS?

mailto:asandusky@nfprha.org
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